Marketing to People with Disabilities
Making Your Housing
Accessible for ALL
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What we 're going to cover:




Who iIs CHOICE?
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What has CHOICE
accomplished:




Why should you care?
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Common Barriers




S0, What Should | Do?
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Marketing Considerations




What Kinds of Media?




Where to Reach People with
Disabilities?




Make Literature Available in
Alternative Formats




What Information to Include




Other Helpful Tools

Beproom
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So What Should | Do?
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So What Should | Do?
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So What Should | Do?




Post Your Available Units on NAAC



















(/)
LL]
)
L,

)
Q)
(N
LL]

m_/.
— O\
- \
o)
o0
Lo\ _
</ .
O\ A
“EE O
™ ©
— \}
~ O —_ —_—
S~
lﬂ__H CO
ﬂ\.\.IJ\. -
O Q-
— . mJD
S - O 1L
km O N



NESOURCES C
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Tnenk YOU!!



